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ABSTRACT
KEYWORDS This study aims to examine the effect of business strategy and environmental
cost leadership strategy: disclosure on firm value. Phenomena related to fluctuations in the Composite
differentiation strategy; Stock Price Index are related to calculating company value, researchers have the
environmental aim of testing what factors can affect firm value. The business strategy consists
disclosure: firm value of a cost leadership strategy and a differentiation strategy. The secondary data

used in this research is the company's Annual Report and data from Bloomberg.
The sample used is the sector Basic Materials, Consumer Non-cyclicals,
Consumer Cyclicals, and Healthcare, and Energy during 2018-2021, with 164
firm years of data analyzed. Data analysis using multiple linear regression
method. This research method uses classical assumption testing consisting of
normality, multicollinearity test, heteroscedasticity test and autocorrelation test.
This study also tested the coefficient of determination test (R2), F test, T test. The
results of the study show that the variable cost leadership strategy and
differentiation strategy have a positive effect on firm value. Likewise, the
environmental variable disclosure has a positive effect on company value. This
research is expected that both companies and investors can consider factors that
can increase company value, so that in making decisions can consider these
factors.

INTRODUCTION

Firm value needs to be considered and needed in increasing the benefits received by
stakeholders including shareholders. Firm value is used by investors to be the main focus in
making decisions to invest the funds they have into the company (Budiharjo, 2019). The
method in calculating market value can be done by comparing the value of outstanding shares
in the market compared to the book value recorded in the company called Tobin's Q method
(Arlita, 2019). Regarding the company's market value, the capital market in Indonesia
throughout 2021 has experienced a recovery. This can be seen from the trend at the end of
2021, the Composite Stock Price Index has reached the 5th position or increased by 10.1% on
an annual basis, but in 2020 JCI had weakened by 0.95% so it can be said that during 2018 to
2021 it experienced fluctuations This JCI phenomenon certainly has a relationship with firm
value because the value that can be used in calculating firm value is in the form of company
market value.

One factor that is predicted to affect the value of the company is the business strategy
applied by a company The business strategy applied by the company can maintain the
performance of a company (lzzudin & Dahtiah, 2020). The business strategy applied can be in
the form of cost leadership strategy and differentiation strategy. Cost leadership strategy is a
competitive strategy carried out by companies by outperforming their competitors in producing
a product or providing services that have the lowest cost, the company gains an advantage at
competitive product prices, so that it can limit the growth of competitors. Companies that
implement this strategy usually have a wide market share and attract that market share with a
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price advantage (Blocher et al., 2019). Companies can also use differentiation strategy which
is a strategy carried out by the company through the production of a unique product and service,
which is usually related to higher product quality, better customer service, or some type of
innovation carried out by the company, related to the business strategy applied by the company
related to the company's competitiveness. Companies that implement certain business
strategies have the opportunity to obtain higher profits compared to competitors will have an
impact on increasing investor perception in the capital market, increasing capital market
investors' perception of the company can be seen by the increase in the price of shares owned
by the company, so that the company's value increases (Muchammad, 2018). Research
conducted by Nguyen et al. (2020) shows that business strategies affect the performance of
companies measured using Tobin's Q. Other research conducted Wibowo et al. (2021) shows
that the strategies used by the company in business competition with its competitors have a
significant influence on the company's business value. This study has differences from previous
research conducted by Nguyen et al. (2020), the difference lies in the measurement method
used in measuring the variables of cost leadership strategy and differentiation strategy. This
study also has differences with research conducted by Wibowo et al. (2021) which only took
samples from the diving industry from companies registered in the Board of the Indonesian
Diving Tourism Business Association (PUWSI), while this study took from the Basic
Materials, Consumer Non-cyclicals, Consumer Cyclicals, and Healthcare, and Energy sectors
adjusted to the phenomena contained in this study.

A factor that is also predicted to affect the value of the company is environmental
disclosure. The form of awareness from stakeholders is related to environmental disclosure
reports, so this is an encouragement for companies to disclose environment-related activities
both voluntarily and compulsorily (Janah & Handayani, 2020). Research by Kamilla (2020)
Stating that corporate environmental disclosure has a positive influence on firm value. Other
research related to environmental disclosure was conducted by Fan et al. (2020) provide a
statement that the quality of the company's environmental disclosure has a positive relationship
with the company's assessment. Good environmental disclosure will have an impact on investor
interest in the company, this will affect investor perception in the capital market, so that the
company can follow the recovery in stock prices which are ultimately related to firm value.
This research has differences with research conducted by Kamilla (2020) and Fan et al. (2020).
Both Kamilla (2020) and Fan et al. (2020) research use environmental disclosure measurement
methods through analysis content based on GRI, While the environmental disclosure
measurement method in this study follows research conducted by Li et al. (2018) which uses
the environmental disclosure score provided by the Bloomberg Database. Companies that
disclose such information can increase the trust of stakeholders including managers and
internal parties, customers, suppliers, competitors, the public, regulators and company
investors (Utami, 2019). The environmental disclosure measurement used in this study uses an
environmental disclosure score provided by Bloomberg Database following research
conducted by Li et al. (2018).

This study used three control variables, namely company size, leverage, and company
growth. The method of measuring the size of the company follows research conducted by
Tandanu and Suryadi (2020) is Ln Total Asset. Leverage in this study was measured using the
debt to equity ratio as per the study Putra and Gantino (2021). The company's growth in the
study followed Fajriah et al. (2022) which is calculated by subtracting the Total Assets in the
year then subtracting the Total Assets in the previous year, then dividing by the Total Assets
in the previous year, the ratio used to calculate the growth of this company follows the research
conducted, as well as the method also used in the study Zahir (2021). This study aims to
determine how the influence of business strategy consisting of cost leadership strategy and
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differentiation strategy on firm value. This study also aims to determine the effect of
environmental disclosure on firm value.

Hypothesis Development
The Effect of Business Strategy on Firm value

The company implements special strategies to increase the value of the company.
Companies that implement a cost leadership strategy will be able to reduce production costs.
Companies that implement a cost leadership strategy have efficient business operations and
can make good use of their resources (Wu et al., 2015). This can reduce costs, this has an
impact on increasing profits obtained by the company. Lower costs can also make a company
have a product with a competitive price so that it will benefit. The company's opportunity to
increase company profits will get a positive response from capital market investors, it will
affect the company's stock market price. An increased stock price in the capital market will
make the company's value increase. Wibowo et al. (2021) stating that competitive strategy has
an influence on firm value. Bria (2022) stated that cost leadership strategy has a positive
influence on firm value. Likewise, research conducted by Purwianti (2019) stated that cost
leadership strategy affects company performance.

Companies that succeed in implementing a differentiation strategy gain considerable
advantages because companies can determine higher selling prices by offering products that
are diverse and have the features needed by buyers and maintain buyer loyalty. The profits
obtained by the company are profitable for investors and attractive to potential investors in the
capital market, thus the company's market price will be influenced by the attractiveness and
request for stock purchases from investors, so that in the end it will have an impact on the value
of the company. The opportunity to increase company profits will be appreciated positively by
investors in the capital market. Positive appreciation from investors will affect the value of the
company seen through investor perceptions in the capital market (Muchammad, 2018).
Research conducted Al-Surmi et al. (2020) shows that triadic strategic aligment, one of which
IS business strategic orientation, has a strong influence on company performance. Research by
Nguyen et al. (2020) stated that the effect of differentiation strategy on the dependent variable
measured using Tobins Q shows a significant influence. Other studies that have been conducted
Wibowo et al. (2021), it also stated that differentiation strategy has a stronger influence on
company business value. Based on the explanation that has been described, the hypothesis in
this study can be developed following the hypothesis developed by the study Nguyen et al.
(2020) and also follow the hypothesis there is research Bria (2022) which are as follows:

H1a: Business strategy in the form of cost leadership strategy has a positive effect on firm
value.
H1b: Business strategies in the form of differentiation strategies have a positive effect on firm
value.

The Effect of Environmental Disclosure on Firm value

In accordance with signalling theory, environmental disclosure carried out by the
company provides positive signals to investors on the performance and environmental
activities carried out by the company. When a company pays attention to environmental
performance, then disclosing environmental activities will have an impact on the increase in
the company's stock price in the capital market. Environmental disclosure can trigger investors
to put their funds into the company, so the better the value of environmental disclosures
(environmental disclosures scores), the higher the value of the company Anggreni etal., (2022).
The company strives to be able to meet the expectations of stakeholders by presenting
environmental disclosure, this will improve the company's good image and affect the
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company's position in the capital market, this can certainly increase the company's value
(Mumtazah & Purwanto, 2020). This is in line with the results of research conducted by
Anggreni et al., (2022) Environmental accounting disclosures have a significant positive
influence on the value of the company. According to Fitri et al. (2019) the more information
related to the environment revealed by the company, the confidence investors have in the
company. Research conducted by Sundari and Setiany (2021) stated that environmental
disclosure has a positive influence on the value of the company. Based on what has been
explained, hypotheses related to the relationship of environmental disclosure to firm value are
as follows:

H2: Environmental Disclosure has a positive effect on firm value.

RESEARCH METHOD
Research Design

This research is a causal, a problem is cause and effect between one another. Research is
also quantitative research. Quantitative research uses valid, reliable, and statistical analysis so
that the results of the study describe the real condition. The dependent variable that the
researchers used in this study was the value of the company, while the independent variable
that the researchers used was a business strategy in the form of a cost leadership strategy and
differentiation strategy, and an independent variable in the form of environmental disclosure.
Control variables contained in this study include company size, leverage, and company growth.
Operational Definition and Measurement of Research Variables

A variable must be defined operationally with the aim of making it easier to find
relationships that exist among variables that have a conceptual nature (Nasrudin, 2019).
Research variables are objects that are used as research which can be in the form of objects,
transactions or events that reflect a condition or value of each research subject (Ulfa, 2021).
Variabel Dependent

The dependent variable in a study is a variable or data that is influenced by an
independent variable or independent variable (Sembiring, 2019). Firm value reflects the level
of success of the company that has a relationship with the stock price. The measurement of
firm value in this study uses Tobin's Q. Tobin's Q is used in measuring firm value because
Tobin's Q measures firm value both in the form of tangible and intangible assets (Dzahabiyya
etal., 2020).

Tobin’s Q = MVE + Debt

Total Asset

Independent Variables

Independent variable is a type of variable that influences the dependent variable, changes
that occur in the independent variable can be the cause of changes in the dependent variable
(Sembiring, 2019).
Business Strategy

This research uses two business strategies, namely cost leadership strategy and
differentiation strategy. The Asset Turn Over equation used to measure cost leadership strategy
is in accordance with the equation used in the research of Wu et al. (2015) which shows the
higher the ratio between output and input, the better the company in using resources in
achieving operational excellence so that it shows the cost leadership strategy used by the
company. The measurement of cost leadership strategy in this study uses Asset Turn Over
which follows research conducted by Agustia et al. (2020). The equation is:

ATO = Operating sales
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Average operating assets
with:
Operating assets = Total Asset — Cash — Short Term Investment

Differentiation strategy is a strategy that emphasizes achieving competitive advantage by
creating uniqueness and distinctiveness in the features of goods and services offered to
customers. The Profit Margin equation based on research by Wu et al. (2015) using equations
involving operating income and research and development expenditure (R&D Expenditure)
divided by sales. Profit Margin is used to calculate differentiation strategies following previous
research conducted Agustia et al (2020) which are as follows:

PM = (Operating income + R&D)
Sales

A typical product manufacturing process, companies must strive to develop products
constantly by incurring research and development (R&D) costs. Therefore, profit margin
involving R&D cost elements is a proxy that can be used as a proxy differentiation strategy
(Wu et al., 2015).
Environmental Disclosure

Environmental disclosure measurement using Environmental disclosure score provided
by Bloomberg Database. Environmental disclosure score assessments are conducted by
industry experts in the Bloomberg database. The final score given by Bloomberg on
environmental disclosure in each company is between 0 to 100 (Citrajaya & Ghozali, 2020).
Control Variables

The control variables in this study are company size, leverage, and company growth.
Measurements of each of these control variables include:
Company Size

Size = Logaritma natural to Total Assets

Leverage
DER = Total Debt
Total Equity
Company Growth
Growth = (Total Asset (t) — Total Asset (t-1))

Total Asset (t-1)

Population, Sampling Techniques, and Data Collection Procedure

This study uses secondary data which includes annual financial statements made by
companies available on the Indonesia Stock Exchange to look for dependent variables in the
form of firm value and independent variables in the form of business strategies. Independent
variables in the form of environmental disclosure using data obtained through the Bloomberg
Database. The population in this study is companies listed on the Indonesia Stock Exchange
engaged in the Basic Materials, Consumer Non-cyclicals, Consumer Cyclicals, Healthcare, and
Energy sectors. The sampling technique used in this study used purposive sampling. Some
considerations in determining the population of the study sample are as (a). Companies listed
on the Indonesia Stock Exchange engaged in the Basic Materials, Consumer Non-cyclicals,
Consumer Cyclicals, and Healthcare, and Energy sectors. (b). Companies such as the above
sectors that publish Annual Financial Statements in the period 2018-2021 and have data that
will be used in this study. (c). Companies such as the above sectors, whose data on the
company's environmental disclosure score is available in the Bloomberg Database. The data
used in this study used secondary data in the form of the company's annual report and
environmental disclosure score from the selected companies as research samples. The
company's annual report is obtained from the official website of the Indonesia Stock Exchange,
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namely www.idx.co.id. Environmental disclosure score is obtained from data provided by
Bloomberg Database.

Data Analysis Methods
Classical Assumption Testing

Classical assumption test is a statistical method used in multiple linear regression analysis
to ascertain whether there is a classical assumption problem or not in the Ordinary Least Square
(OLS) linear regression model. The purpose of this test is to provide certainty about the
regression equation obtained precisely in its estimates, unbiased and consistent. Normality test
is a test that has the purpose of testing whether the distribution of data in a group of data or
variables is normally distributed or abnormal. The normality-related test used in this study was
the Kolmogorov-Smirnov statistical test (K-S Test) (Gunawan, 2020). This Multicollinearity
Test was conducted to check whether the regression model in this study had a relationship or
correlation between independent variables or independent variables. A regression model is
considered a good model if there is no multicollinearity (Ningsih & Dukalang, 2019). The
multicollinearity test in this study uses the value of Variance Inflation Factor (VIF) and
tolerance value. If the value of VIF<10 and the tolerance value > 0.1 then there is no
multicollinearity, while if the value of VIF > 10 and the tolerance value of 0.1 then there is
multicollinearity. The heteroscedasticity test is a test that has the aim of knowing whether the
variance in the model is constant or not (Gunawan, 2020). If the sig value > alpha (0.05) there
is no heteroscedasticity. Likewise, if the sig value < alpha (0.05) then there is
heteroscedasticity. This autocorrelation test is to determine whether the regression model has
a correlation between confounding errors in period t and period t-1. Autocorrelation Test in
this study using Run-Test. The decision making used is that if the value of Asymp (2-tailed) >
0.05, the conclusion is that there is no autocorrelation. If the value of Asymp Sig (2-tailed)
<0.05 then there is an autocorrelation.
Multiple Regression Analysis

Multiple regression analysis uses the independent variable to explain variance in the
dependent variable. The dependent variable is predictably influenced by two or more
independent variables.

Y = p0+ g1 ATOIt+ 52 PMit+ 3 ENVit+ p4 Ln Assetit + 5 Leverageit + 6 Growthit + €

Coefficient of Determination Test (R2), Uji F, Uji T

The coefficient of determination shows how much the independent variable contributes
to the dependent variable. This analysis is to determine the percentage of effect contribution
from the independent variable simultaneously with the dependent variable (Mardiatmoko,
2020). Test F aims to determine whether the independent variable simultaneously influences
the independent variable (Mardiatmoko, 2020). The criterion of the F test is that if the
significant value of F < 0.05 means that the independent variable in the regression model of
the independent variable has a simultaneous influence on the dependent variable. T test is a test
performed to determine how the influence of each independent variable on the dependent
variable, partially whether the effect is significant or not (Mardiatmoko, 2020). If the
significance value of the T test > 0.05 then there is no effect of the independent variable on the
dependent variable. However, if the significance value of the T test < 0.05 then there is an
influence of the independent variable on the dependent variable.

RESULTS AND DISCUSSION
Data Description
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The population used in this study is companies in the Basic Materials, Consumer Non-
cyclicals, Consumer Cyclicals, Healthcare, and Energy sectors during the period 2018 to 2021.
Sampling is done through purposive sampling method. This research data was processed using
Statistical Product and Service Solution (SPSS). The criteria for sample selection in this study
are (a). Companies in the Basic Materials, Consumer Non-cyclicals, Consumer Cyclicals,
Healthcare, and Energy sectors listed on the IDX from 2018 to 2021, (b). Companies in the
above sectors listed on the IDX from 2018 to 2021 that are not the main board, (c) Companies
in the above sectors that are the main board but do not have the data needed in research for
2018 to 2021 (both environmental disclosure score and other data). The total research sample
was obtained there were 180 data, then there were 16 outliers and the total sample studied was
164 data.

Data Analysis
Descriptive Statistical Analysis

Descriptive statistical analysis is used to reflect the characteristics of the data to be used
in drawing conclusions. This analysis uses tools in the form of mean values, standard
deviations, maximum values, and minimum values.

Table 1. Descriptive Statistics

Firm CLS DIFF ENV Size LEV Growth
Value
N 164 164 164 164 164 164 164
Mean 1,7606 1,0807 0,1296 24,9737 30,6440 1,3481 0,0892
Std. Deviation 1,2856 0,7140 0,1017 19,9958 1,1420 2,3915 0,2024
Maximum 9,5013 3,6662 0,4192 69,8000 32,8204 24,8489 1,6761
Minimum 0,6115 0,1972 -0,1798 0,0000 27,2553 0,1437 -0,2870

Classical Assumption Test

The classical Assumption Test is used to determine whether the use of regression models
in this study is feasible or not.
Normality Test

The Normality Test is performed to test whether the data contained in a group is normally
distributed or abnormal. This study used non-parametric analysis in the form of One Sample
Kolmogorov-Smirnov. The decision-making criterion in the Kolmogorov-Smirnov test is that
if a significance value of > 0.05 means that the data is normally distributed. This research
initially contained outliers that caused initially the data not to be distributed normally, so it was
necessary to do outliers to meet the classical assumption test of normality. The following are
the results of the normality test after the normality test was carried out again:

Table 2. Normality Test Results
Unstandardized

Residual
Test Statistic 0,062
Asymp.Sig.(2-tailed) 0,200

Based on the table above, it shows the results of the normality test using One Sample
Kolmogorov-Smirnov with a significance value of 0.200, so it can be concluded that the data
in this study has been distributed normally.

Multicollinearity Test

Multicollinearity testing in this study uses Variance Inflation Factor (VIF) values and

tolerance values. The results of the multicollinearity test can be seen as follows:
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Table 3. Multicollinearity Test

Model Collinearity Statistics

Tolerance VIF
(Constant)

CLS ,897 1,114
Diff ,834 1,199
ENV 778 1,286
Size 142 1,347
Lev ,899 1,113
Growth ,898 1,114

Based on the test results in the table above, the VIF values of the independent variables
in the regression model are all less than 10 (VIF<10) and the tolerance values of the
independent variables in the regression model are all worth more than 0.1 (tolerance >0.1), so
it can be concluded that the regression model in this study does not have multicollinearity.
Heterokedasticity Test

Heteroscedasticity test is a test that has the aim of knowing whether the variance in the
model is constant or not (Gunawan, 2020).

Table 4. Heterokedasticity Test Results

Variable Sig. Conclusion
Cost Leadership Strategy 0,316 No heterokedasticity
Differentiation Strategy 0,235 No heterokedasticity
Environmental Disclosure 0,745 No heterokedasticity
Size 0,305 No heterokedasticity
Leverage 0,417 No heterokedasticity
Growth 0,291 No heterokedasticity

Based on the results of the heterokedasticity test shows that all independent variables in
this study have a significance value greater than 0.05, so it can be concluded that the data in
this study have the same variance in the regression model or there is no heterokedasticity.
Autocorrelation Test

This autocorrelation test aims to determine whether the regression model has a correlation
between confounding errors in period t and period t-1.

Table 5. Autocorrelation Test
Unstandardized
Residual
Asymp.Sig.(2-tailed) 0,085

Asymp value. Sig (2-tailed) of 0.085 is greater than 0.05, thus it can be concluded that
the data used in this study do not have autocorrelation.
Test the hypothesis

Multiple regression analysis uses the independent variable to explain variance in the
dependent variable. The dependent variable is predictably influenced by two or more
independent variables.

Coefficient of Determination Test (R?)

The coefficient of determination (R?) test in this study was conducted to test the extent
to which the model's ability to explain the dependent variable. The results of the coefficient of
determination (R?) test in this study are as follows:
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Table 6. Test Results Coefficient of determination (R?)
Model R R Square Adjusted R Square
Multiple Regression Analysis 0,621 0,386 0,363

Based on the table above, the Adjusted R Square value of 36.3% means that the variables
Cost leadership strategy, Differentiation Strategy, and Environmental Disclosure are able to
affect the Firm value variable by 36.3% while the remaining 63.7% is influenced by other
variables outside this study.

Test F
The F test is performed to determine whether the independent variable simultaneously
influences the independent variable (Mardiatmoko, 2020).

Table 7. F Test Results
Model F Sig. Conclusion
Regression 16,458 0,000 Simultaneously influential

Based on the table above, the significance value on the F test is 0.000 which means less
than 0.05. The calculated F value of 16.458 has a greater value than the table F and the
significance value in the F test is less than 0.05 in this study indicating that all independent
variables included in the regression model have a simultaneous influence on the dependent
variable in the regression model.

T Test
T test is a test performed to determine how the influence of each independent variable on
the dependent variable, partially whether the effect is significant or not (Mardiatmoko, 2020).
Table 8. T Test Results

Directional Sig. Sig.

Model prediction B t (one tailed) Conclusion
(Constant) 1,773 1,727 ,086 ,043

CLS Positive 428 8,520 ,000 ,000 H1a accepted
Diff Positive 2,006 5,478 ,000 ,000 H1b accepted
ENV Positive ,069 2,493 ,014 ,007 H2 accepted
Size Control variables  -,075 -2,157  ,033 ,0165 -

Leverage Control variables  ,001 ,083 934 467 -

Growth Control variables  -,007 -,039 ,969 ,4845 -

Based on the table above, the multiple regression model equation can be obtained as
follows:

Firm value = 1,773 + 0,428 CLSit + 2,005 DIFFit + 0,069 ENVit — 0,075 Sizeit + 0,001

Leverageit + 0,007 Growthit
Based on the results of the T Test and the regression equation, it can be explained as

follows:

1) The constant value is 1.773 and has a positive value, this means that if the variables cost
leadership strategy, differentiation strategy, environmental disclosure, size, leverage, and
growth are assumed to be constant or equal to zero, then the value of the company is 1.773.

2) The cost leadership strategy coefficient of 0.428, meaning that if the cost leadership
strategy of a company increases by 1 unit while other independent variables in this study
are considered constant, then the company's value variable will increase by 0.428. The
significance value of the cost leadership strategy is 0.000 which means less than 0.05, so
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it can be concluded that the cost leadership strategy affects the value of the company. A
positive t value indicates that the cost leadership strategy variable has a unidirectional
relationship with the firm value variable.

3) The differentiation strategy coefficient is 2.005, meaning that if the differentiation strategy
of a company increases by 1 unit while other independent variables in this study are
considered constant, then the firm value variable will increase by 2.005. The significance
value of differentiation strategy is 0.000 which means less than 0.05, so it can be concluded
that differentiation strategy affects the value of the company. A positive t value indicates
that the differentiation strategy variable has a unidirectional relationship with the firm
value variable.

4) The environmental disclosure coefficient is 0.069, meaning that if the environmental
disclosure of a company increases by 1 unit while other independent variables in this study
are considered constant, then the company's value variable will increase by 0.002. The
significance value of environmental disclosure is 0.007 which means less than 0.05, so it
can be concluded that environmental disclosure affects the value of the company. A
positive t value indicates that the environmental disclosure variable has a direct
relationship with the firm value variable.

Discussion
The Effect of Business Strategy on Firm value

The company's business strategy consists of cost leadership strategy and differentiation
strategy. According to Blocher et al. (2019), companies will find it difficult to successfully win
the competition if they only implement one strategy between cost leadership strategy and
differentiation strategy, the company must compete in price (cost leadership strategy) and
product functionality (differentiation strategy), so it can be concluded that the company can
implement both strategies simultaneously. This study follows previous research conducted by
Nguyen et al. (2020) and research by Bria (2022) by examining the effect of each of these
strategies on firm value. This research obtained the results that cost leadership strategy and
differentiation strategy both have a positive influence on firm value. In line with research
Izzudin and Dahtiah (2020) stated financial performance can be influenced by business
strategy, as well as research by Al-Surmi et al. (2020) which stated business strategy has an
influence on company performance.
Cost Leadership Strategy

Based on hypothesis testing, cost leadership strategy has a significant positive influence
on firm value. This result is in line with the statement from Bria (2022) which stated that the
cost leadership strategy has a positive influence on firm value. This result is also in line with
Purwianti (2019) which stated that cost leadership strategy affects company performance. This
means that if a company increasingly implements a cost leadership strategy, it will further
increase the value of the company. Companies that implement a cost leadership strategy are
considered efficient in utilizing their operating assets to achieve certain sales. Companies that
implement a cost leadership strategy have efficient business operations and can make good use
of their resources (Wu et al., 2015), which can lower costs. Lower costs can also make a
company have a product that can compete in price so that it will make a profit. The company
will allocate lower production costs by implementing this strategy, so that the profits obtained
by the company will be higher than competitors (Nguyen et al., 2020). The benefits obtained
by the company by implementing a cost leadership strategy which can be seen from the net
sales obtained by the company and the company's ability to reduce its operational costs will
increase investor confidence, so that this can cause stock prices in the capital market to increase
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(Rahmadhani, 2019). Companies can increase their corporate value through the
implementation of cost leadership strategy.
Differentiation Strategy
Differentiation strategy related to unique customer products or customer services

(Wibowo et al., 2021). Based on the results of this study, differentiation strategy has a
significant positive influence on firm value. These results are in line with research conducted
by Nguyen et al. (2020) and research conducted by Elisabet and Mulyani (2018). This means
that if a company increasingly applies a differentiation strategy, the higher the value of the
company. Companies that apply a differentiation strategy can apply higher prices with the
advantages of the products or services offered, with higher prices the company will get a higher
operating income. This will attract investor interest in the capital market, because investors are
attracted to companies that have higher profits. The large number of investors interested in a
particular company in the capital market will increase the stock price of that company, so it
will increase the value of the company.
Environmental Disclosure

Based on the results of the hypothesis test, it was found that environmental disclosure has
a significant positive influence on the value of the company. This is in line with research
conducted by Kamilla (2020), Anggreni et al. (2022), Fitri et al. (2019), Sundari and Setiany
(2021), Suretno et al. (2022) which stated that corporate environmental disclosure has a
positive influence on firm value. Muslichah (2020) stated that environmental disclosure has a
significant influence on company performance. Mumtazah and Purwanto (2020) conveyed that
environmental disclosure is positively related to firm value but the effect is not significant. If
the company has a higher environmental disclosure score, the company's value will also
increase. Information disclosed by the company in the form of environmental disclosure gives
a positive signal to stakeholders, this can have an influence on the decision-making process
carried out by investors when investors will put down their funds. The decision taken by the
investor relates to the request for the purchase of shares of the company. The higher the demand
for the purchase of shares of a company, the stock price of the company will increase. The
increase in stock price will increase the value of the company, The results of this study are in
line with the research of Aboud and Ahmed (2018) stated that the better ESG disclosure, the
better the company's value because environmental, social, and governance disclosures are
related to corporate image.

CONCLUSION

This study was conducted to provide empirical evidence on the influence of business
strategy through proxies of cost leadership strategy and differentiation strategy and
environmental disclosure as measured by environmental disclosure score provided by
Bloomberg Database. This research took samples from the Basic Materials, Consumer Non-
cyclicals, Consumer Cyclicals, and Healthcare, and Energy sectors listed on the Indonesia
Stock Exchange and also listed on the Bloomberg Database in the 2018-2021 period.

The company's business strategy consists of cost leadership strategy and differentiation
strategy. According to Blocher et al. (2019), companies will find it difficult to successfully win
the competition if they only implement one strategy between cost leadership strategy and
differentiation strategy, the company must compete in price (cost leadership strategy) and
product functionality (differentiation strategy), so it can be concluded that the company can
implement both strategies simultaneously. Based on hypothesis testing, cost leadership strategy
has a significant positive influence on firm value, this means that if a company increasingly
implements a cost leadership strategy, it will further increase firm value. Based on the results
of this study, differentiation strategy has a significant positive influence on firm value, this
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means that if a company increasingly applies a differentiation strategy, the higher the value of
the company. Based on the results of the hypothesis test, it was found that environmental
disclosure has a significant positive influence on the value of the company, if the company has
a higher environmental disclosure score, firm value will also increase.

A study is certainly inseparable from limitations as well as this study. The first limitation
in this study is that not all companies in Indonesia are registered and have an environmental
disclosure score in the Bloomberg Database, so that from the sectors sampled in this study, not
all companies in each sector have an environmental disclosure score in the Bloomberg
Database. The next limitation is that this study has outliers due to extreme data that cannot be
avoided, so there are 16 data outliers that must be discarded to meet the test of the classical
assumption of normality.

REFERENCES

Aboud, A., & Diab, A. (2018). The impact of social, environmental and corporate governance
disclosures on firm value: Evidence from Egypt. Journal of Accounting in Emerging
Economies.

Agustia, D., Muhammad, N. P. A., & Permatasari, Y. (2020). Earnings management, business
strategy, and bankruptcy risk: evidence from Indonesia. Heliyon, 6(2), e03317.

Al-Surmi, A., Cao, G., & Duan, Y. (2020). The impact of aligning business, IT, and marketing
strategies on firm performance. Industrial Marketing Management, 84, 39-49.

Arlita, 1. G. (2019). The effect of Environmental Performance on Firm Value with Good
Corporate Governance as a Moderator. The International Journal of Business and
Management, ISSN, 2231-8916.

Blocher, E. J., Stout, D. E., Juras, P. E., & Smith, S. (2019). Cost Management (A Strategic
Emphasis) 8e. McGraw-Hill Education.

Bria, J. M. N. (2022). Pengaruh enterprice risk management (erm), kualitas audit eksternal dan
strategi bisnis terhadap nilai perusahaan manufaktur yang terdaftar di Bursa Efek
Indonesia pada tahun 2016-2020. SKRIPSI-2022.

Budiharjo, R. (2019). Effect of environmental performance and financial performance on firm
value. International Journal of Academic Research in Accounting, Finance and
Management Sciences, 9(2), 65-73.

Citrajaya, D., & Ghozali, I. (2020). Pengaruh corporate social responsibility dan aktivitas csr
dalam dimensi tata kelola, lingkungan, dan sosial terhadap manajemen laba (Studi empiris
pada perusahaan non keuangan yang terdaftar di Bursa Efek Indonesia pada tahun 2017-
2018). Diponegoro Journal of Accounting, 9(2).

Dzahabiyya, J., Jhoansyah, D., & Danial, R. D. M. (2020). Analisis nilai perusahaan dengan
model rasio tobin’s Q. JAD: Jurnal Riset Akuntansi & Keuangan Dewantara, 3(1), 46—
55.

Elisabet, E., & Mulyani, S. D. (2018). Pengaruh Strategi Diferensiasi Produk, Struktur Modal
Dan Corporate Social Responsibility Disclosure Terhadap Nilai Perusahaan Dengan
Kepemilikan Institusional Sebagai Variabel Moderasi. Jurnal Magister Akuntansi
Trisakti, 5(2), 115-136.

Fajriah, A. L., Idris, A., & Nadhiroh, U. (2022). Pengaruh Pertumbuhan Penjualan,
Pertumbuhan Perusahaan, Dan Ukuran Perusahaan Terhadap Nilai Perusahaan. Jurnal
IlImiah Manajemen Dan Bisnis, 7(1), 1-12.

Fan, L., Yang, K., & Liu, L. (2020). New media environment, environmental information
disclosure and firm valuation: Evidence from high-polluting enterprises in China. Journal
of Cleaner Production, 277, 123253.

Fitri, E. R., Savitri, E., & Al Azhar, L. (2019). Influence of foreign ownership, ownership

IESBE http://devotion.greenvest.co.id | Fitri Prima Nur Amalia, Titik Aryati, Cicely Delfina


http://devotion.greenvest.co.id/

[ The Effect of Business Strategy and Environmental Disclosure on
I3 REINTIN Vol. 4, No. 7, 2023

concentrated, and environmental disclosure to firm value. Indonesian Journal of
Economics, Social, and Humanities, 1(2), 91-96.

Gunawan, C. (2020). Mahir Menguasai SPSS Panduan Praktis Mengolah Data Penelitian New
Edition Buku Untuk Orang Yang (Merasa) Tidak Bisa Dan Tidak Suka Statistika.
Deepublish.

Izzudin, M. I. D., & Dahtiah, N. (2020). Pengaruh Strategi Bisnis dan Sistem Pengendalian
Manajemen Terhadap Kinerja Keuangan pada Perusahaan yang Terdaftar di Bursa Efek
Indonesia. Indonesian Accounting Literacy Journal, 1(1), 9-19.

Janah, M., & Handayani, S. (2020). Environmental Information Disclosure Terhadap Financial
Performance Dengan Nilai Perusahaan Sebagai Pemoderasi: Pendekatan Gaya
Pengungkapan. Jurnal Bisnis Dan Akuntansi, 22(2), 239-256.

Kamilla, P. (2020). Corporate governance, corporate environmental disclosure dan firm value.
Corporate Governance, 5(7).

Li, Y., Gong, M., Zhang, X.-Y., & Koh, L. (2018). The impact of environmental, social, and
governance disclosure on firm value: The role of CEO power. The British Accounting
Review, 50(1), 60-75.

Mardiatmoko, G. (2020). Pentingnya uji asumsi klasik pada analisis regresi linier berganda
(studi kasus penyusunan persamaan allometrik kenari muda [canarium indicum L.]).
BAREKENG: Jurnal IlImu Matematika Dan Terapan, 14(3), 333-342.

Muchammad, B. (2018). The effect of business strategy and environmental performance on
firm value. Russian Journal of Agricultural and Socio-Economic Sciences, 83(11), 8-16.

Mumtazah, F., & Purwanto, A. (2020). Analisis pengaruh kinerja keuangan dan pengungkapan
lingkungan terhadap nilai perusahaan. Diponegoro Journal of Accounting, 9(2).

Muslichah, M. (2020). The effect of environmental, social disclosure, and financial
performance on firm value. Jurnal Akuntansi Dan Auditing Indonesia, 22—32.

Nasrudin, J. (2019). Metodologi Penelitian Pendidikan: Buku ajar praktis cara membuat
penelitian. Pantera Publishing.

Nguyen, V. K., Thu, M. L., Han, B. L., Nguyen, T. M. D., Mai, T. P., & Thao, H. N. T. (2020).
The impact of business strategy on firm performance of listed firms in Vietnam. VNU
Journal of Science: Economics and Business, 36, 70-80.

Ningsih, S., & Dukalang, H. H. (2019). Penerapan metode suksesif interval pada analsis regresi
linier berganda. Jambura Journal of Mathematics, 1(1), 43-53.

Purwianti, L. (2019). Analisa Pengaruh Cost Leadership, Differentation Strategy dan Market
Orientation Terhadap Kinerja Perusahaan. Journal of Global Business and Management
Review, 1(1), 33-44.

Putra, R. D., & Gantino, R. (2021). Pengaruh profitabilitas, leverage, dan ukuran perusahaan
terhadap nilai perusahaan. Jurnal Bisnis Dan Manajemen, 11(1), 81-96.

Rahmadhani, S. N. (2019). Pengaruh Marjin Laba Bersih Dan Pengembalian Atas Ekuitas
Terhadap Harga Saham Perusahaan Industri Barang Konsumsi. Jurnal Akuntansi Dan
Bisnis: Jurnal Program Studi Akuntansi, 5(2), 170-175.

Sembiring, E. A. (2019). Pengaruh Metode Pencatatan Persediaan Dengan Sisitem Periodik
Dan Perpetual Berbasis Sia Terhadap Stock Opname Pada Perusahaan Dagang Di Pt
Jasum Jaya. Accumulated Journal (Accounting and Management Research Edition), 1(1),
69-77.

Setiany, N. S. E. (2021). The Influence Of Intellectual Capital And Environmental Disclosure
On Firm Value. Journal of Management Studies and Social Science Research, 3(5), 151—
162.

Suretno, F., Adrianto, F., & Alfarisi, M. F. (2022). Effect of Environment, Social and
Governance Disclosure on Firm Value. JBTI: Jurnal Bisnis: Teori Dan Implementasi,

Fitri Prima Nur Amalia, Titik Aryati, Cicely Delfina | http;/devotion.greenvest.co.id 1S


http://devotion.greenvest.co.id/

[ The Effect of Business Strategy and Environmental Disclosure on
VOBV GEVAPIPER Firm Value]

13(2), 121-128.

Tandanu, A., & Suryadi, L. (2020). Pengaruh Profitabilitas, Likuiditas, Ukuran Perusahaan,
Terhadap Nilai Perusahaan. Jurnal Paradigma Akuntansi, 2(1), 108-117.

Ulfa, R. (2021). Variabel Penelitian Dalam Penelitian Pendidikan. AL-Fathonah, 1(1), 342—
351.

Utami, R. L. C. (2019). Pengaruh Pengungkapan Ekonomi, Lingkungan Dan Sosial Terhadap
Nilai Perusahaan Dengan Kinerja Keuangan Sebagai Variabel Antara. Perspektif
Akuntansi, 2(3), 269-288.

Wibowo, A. Y., Sule, E. T., Rahman, S., & Cahyandito, M. F. (2021). The Influence Of
Company Asset And Competitive Strategy On The Company Business Value Of Diving
Industry In Indonesia. Academy of Strategic Management Journal, 20(6), 1-12.

Wu, P., Gao, L., & Gu, T. (2015). Business strategy, market competition and earnings
management: Evidence from China. Chinese Management Studies.

Zahir, A. F. A., & Andayani, W. (2021). Pengaruh Profitabilitas, Debt To Equity Ratio, Dan
Asset Growth Terhadap Dividend Payout Ratio (Studi Pada Perusahaan Kontruksi Yang
Terdaftar Di Bursa Efek Indonesia Tahun 2014-2019). Universitas Brawijaya.

Copyright holders:
Fitri Prima Nur Amalia, Titik Aryati, Cicely Delfina (2023)

First publication right:
Devotion - Journal of Research and Community Service

This article is licensed under a Creative Commons Attribution-ShareAlike 4.0
International

IESES httpy//devotion.greenvest.co.id | Fitri Prima Nur Amalia, Titik Aryati, Cicely Delfina


http://devotion.greenvest.co.id/
https://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/

